1. Audience Segmentation and Targeting Setup
Objective: Ensure your ads are reaching the right people with precision.

e Step 1: Define clear buyer personas (demographics, interests, behaviors, geographic
location).

e Step 2: Create custom audiences based on website visits, CRM data, or past
interactions.

e Step 3: Set up advanced targeting in Google Ads, Facebook Ads, and LinkedIn to refine
audience segments.

e Step 4: Use Geo-targeting for local ads and behavioral targeting to reach highly relevant
segments.

2. Budget Allocation and Distribution
Objective: Ensure ad spend is allocated efficiently across campaigns.

e Step 1: Analyze past performance data to identify top-performing campaigns and ad
groups.

e Step 2: Use a dynamic allocation model—increase the budget on high-performing
campaigns while reducing it for underperforming ones.

e Step 3: Allocate budgets based on the objectives: awareness, lead generation,
conversions, or remarketing.

e Step 4: Monitor and adjust daily to ensure optimal budget utilization.

3. A/B Testing for Ads and Landing Pages
Objective: Maximize ad performance through continuous testing.

Step 1: Define clear goals for A/B testing (e.g., CTR, conversions, engagement).

Step 2: Test one element at a time (e.g., headlines, CTAs, visuals).

Step 3: Create at least two variations for each test (e.g., Ad A vs. Ad B, Landing Page 1
vs. Landing Page 2).

Step 4: Run tests for at least 1-2 weeks or until statistically significant data is collected.
Step 5: Analyze results and apply the winning combination to your campaigns.
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4. Set Up Conversion Tracking and Analytics
Objective: Track and measure the success of your campaigns.

e Step 1: Install conversion tracking codes (e.g., Facebook Pixel, Google Tag Manager,
and Google Analytics) on key pages.

e Step 2: Set up conversion goals in Google Analytics (e.g., purchases, form submissions,
clicks).

e Step 3: Ensure proper UTM tagging for campaigns to track traffic and conversions
effectively.

e Step 4: Regularly check data to identify anomalies and take corrective actions.

5. Regular Campaign Performance Reporting
Objective: Keep stakeholders informed and make data-driven decisions.

e Step 1: Set up automated weekly or monthly reports through Google Ads, Facebook Ads
Manager, or third-party tools.

e Step 2: Include key metrics like CTR, conversion rate, CPA (Cost Per Acquisition),
ROAS (Return on Ad Spend), and CPA (Cost Per Acquisition).
Step 3: Provide analysis and actionable recommendations alongside the raw data.
Step 4: Schedule a regular review meeting with clients or internal teams to discuss
results and optimize strategies.

6. Retargeting Campaigns Setup
Objective: Increase conversions by targeting warm leads.

Step 1: Set up retargeting pixels on your website (Google Ads, Facebook, and others).
Step 2: Segment your retargeting lists based on user behavior (e.g., cart abandonment,
page views).
Step 3: Create custom ad creatives for each segment.
Step 4: Launch dynamic retargeting campaigns that show users personalized ads based
on their previous interactions.

e Step 5: Monitor retargeting campaigns for performance and adjust targeting and
creatives accordingly.
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7. Campaign Optimization and Bidding Strategies

Objective: Maximize performance by optimizing campaign settings.

Step 1: Analyze keyword performance, ad group performance, and audience
performance data to identify weak spots.

Step 2: Shift from manual bidding to automated bidding strategies (e.g., Target CPA,
Target ROAS) based on campaign goals.

Step 3: Implement negative keywords to filter out irrelevant traffic.

Step 4: Optimize ad delivery times, device types, and geographies based on campaign
insights.

8. Content Creation and Creative Development

Objective: Ensure engaging and high-performing ad creatives.

Step 1: Research and understand the target audience’s preferences and pain points.
Step 2: Create multiple ad variations—static, video, carousel ads—focusing on
high-quality visuals, strong CTAs, and concise copy.

Step 3: Regularly refresh ad creatives to prevent ad fatigue.

Step 4: Test various types of content (informational, emotional, promotional) to see what
resonates best with your audience.

9. Optimize for Mobile Users

Objective: Ensure your ads and landing pages are optimized for mobile devices.

Step 1: Ensure ad formats and creatives are mobile-friendly (e.g., short videos,
easy-to-read text, optimized images).

Step 2: Test landing pages for mobile compatibility—focus on speed, usability, and
responsiveness.

Step 3: Ensure your CTA is visible and easily clickable on smaller screens.

Step 4: Review mobile metrics separately to gauge mobile-specific performance (e.g.,
mobile CTR, conversion rates).
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10. Ad Fraud Detection and Prevention
Objective: Protect your budget from fraudulent activity.

Step 1: Implement click fraud protection software (e.g., ClickCease, TrafficGuard).
Step 2: Regularly review traffic sources for suspicious activity (e.g., unusually high
bounce rates or low conversion rates).

e Step 3: Monitor for fraudulent IP addresses or geographic locations that don’t align with
your target audience.

e Step 4: Set up alerts to notify you of any abnormal spikes in traffic or conversions.

When to Consider Outsourcing to a Digital Marketing Agency

Managing a $10,000+ ad budget requires significant expertise, resources, and time. If you find
yourself struggling to keep up with the complexity of scaling, optimizing, and analyzing your
campaigns, it might be time to consult with a digital marketing agency. Agencies bring:

Specialized expertise in platform algorithms, bidding strategies, and ad creatives.
Access to advanced tools and analytics that improve decision-making.

Efficiency in managing large campaigns, allowing you to focus on your core business.
Experience in scaling ad spend while maintaining optimal ROI.

By following these SOPs, you can significantly improve the performance of your paid advertising
campaigns and make the most of your increased budget. If you need expert guidance, we're
here to help—but ultimately, we want you to succeed regardless of how you choose to proceed!
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